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Water market, Tuk Tuk car and all other tourist’s stuffs are what most people recall when

Th d | |a N d / Ban g kO k tOd ay mention about Thailand. It’s truth till today, just, Thailand is changing and it is actually
more than that, so as other SEA countries...
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THAILAND —

THE ESSENTIAL HEADLINE DATA YOU NEED TO UNDERSTAND MOBILE, INTERNET, AND SOCIAL MEDIA USE

TOTAL MOBILE INTERNET ACTIVE SOCIAL MOBILE SOCIAL
POPULATION SUBSCRIPTIONS USERS MEDIA USERS MEDIA USERS

69.24 9233 5700 51.00 49.00

MILLION MILLION MILLION MILLION MILLION
URBANISATION: vs. POPULATION: PENETRATION: PENETRATION: PENETRATION:

50% 133% 82% 74% 71%

SOURCES: POPULATION: UNITED NATIONS; U.S. CENSUS BUREAU. MOBILE: GSMA INTELUGENCE. INTERNET; INTERNETWORLDSTATS; ITU; WORLD BANK; CIA WORLD FACTBOOK; EUROSTAT
LOCAL GOVERNMENT BODIES AND REGULATORY AUTHORITIES; MIDEASTMEDIAORG; REPORTS IN REPUTABLE MEDIA. SOCIAL MEDIA: PLATFORMS' SELF-SERY ADY uu ING TOOLS; PRESS HOOtS“lte are
RELEASES AND INVESTOR EARNINGS ANNOUNCEMENTS; ARAB SOCIAL MEDIA REPORT: TECHRASA: NIKI AGHAE], RO SE RU. (ALLLATEST AVAILABLE DATA IN JANUARY ;1:“‘;;
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SOCIAL MEDIA ADVERTISING AUDIENCES —

A COMPARISON OF THE TOTAL ADDRESSABLE ADVERTISING AUDIENCE" OF SELECTED SOCIAL MEDIA PLATFORMS

TOTAL ADVERTISING TOTAL ADVERTISING TOTAL ADVERTISING TOTAL ADVERTISING TOTAL ADVERTISING
AUDIENCE ON TWITTER AUDIENCE ON SNAPCHAT AUDIENCE ON LINKEDIN

AUDIENCE ON FACEBOOK AUDIENCE ON INSTAGRAM
(MONTHLY ACTIVE USERS)  (MONTHLY ACTIVE USERS)  (MONTHLY ACTIVE USERS)  (MONTHLY ACTIVE USERS) (REGISTERED MEMBERS)

50.00 13.00 4.70 555.0 240

MILLION MILLION MILLION THOUSAND MILLION
FEMALE MALE FEMALE MALE FEMALE MALE FEMALE MALE FEMALE MALE
50% 50% 62% 38% 47%  53% 62% 35% A1% 59%

ACTIVE USERS O

, : , . we
SOURCE: EACH PLATFORM'S SELF.SERVE ADVERTISING TOOLS JANUARY 2019). *NOTE: FIGURES REFRESENT ADDRESSABLE ADVERTISING AUDIENCES ONLY, AND MAY NOT REFLECT TOTAI H t t ™
Q R MEMBER BASES. ADVISORY: FIGURES FOR LINKEDIN REPRESENT REGISTERED MEMBERS, SO ARE NOT DIRECTLY COMPARABLE TO FIGURES FOR OTHER PLATFORMS oo su' e gggiﬂ



E-COMMERCE SPEND BY CATEGORY

THE TOTAL ANNUAL AMOUNT SPENT ON CONSUMER E-COMMERCE CATEGORIES, IN U.S. DOLLARS

FASHION ELECTRONICS & FOOD & FURNITURE &
& BEAUTY PHYSICAL MEDIA PERSONAL CARE APPLIANCES

$908.0 $1.043 $571.0 $660.0

MILLION BILLION MILLION MILLION

TOYS, DIY TRAVEL (INCLUDING DIGITAL VIDEO
& HOBBIES ACCOMMODATION]) MUSIC GAMES

$575.0 $4.140 $45.00 $158.0

MILLION BILLION MILLION MILLION

SOURCE: STATISTA DIGITAL MARKET OUTIOOK FOR E-COMMERCE, E-TRAVEL, AND DIGITAL MEDIA INDUSTRIES (ACCESSED JANLIARY 2019), NOTES: FIGURES ARE BASED ON ESTIMATES OF FULL
YEAR CONSUMER SPEND FOR 2018, EXCLUDING B2B SPEND. FIGURES FOR DIGITAL MUSIC AND VIDEO GAMES INCLUDE STREAMING. ADVISORY: STATISTA HAVE REVISED THEIR FIGURES FOR HOOtSUIte are

017 SPEND SINCE LAST YEAR, SO THESE FIGURES WILL NOT BE COMPARABLE TO DATA WE REPORTED IN OUR DIGITAL 2018 REPORTS SOC|a|
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SIMILARWEB’S TOP WEBSITES

RANKING OF WEBSITES BY AVERAGE MONTHLY TRAFFIC

WEBSITE CATEGORY MONTHLY TRAFFIC TIME PER VISIT PAGES PER VISIT
01 GOOGLE.COM SEARCH 494,100,000 08M 37§ 9.2
02 GOOGLE.CO.TH SEARCH 439,100,000 O09M 33§ 8.4
03 FACEBOOK.COM SOCIAL 408,200,000 13M 428 14.9
04 YOUTUBE.COM TV & VIDEO 370,500,000 29M 17§ 1.1
05 PANTIP.COM NEWS 125,600,000 05M 03S 3.3
06 LINE.ME SOCIAL 73,100,000 07M 225 3.1
07 TWITTER.COM SOCIAL 65,300,000 13M 515 13.6
08 SANOOK.COM NEWS 56,500,000 O3M 10S 4.0
09 XNXX.COM ADULT 56,200,000 19M 475 14.7
10 GOALIN.TH SPORTS 55,100,000 07M 20S 3.1

SOURCE SIMILARWEB {JANU
REPRESENT THE AVERAGE DURATION OF USERS" VISITS, MEASURED IN

FIGU

JARY 20

019)

FIGURES BASED ON MONTHLY AVERAGES FOR Q4 20

CO.\I'U'.‘T PLEASE USE CAUTION WHEN VISITING UNKNOWN WEBSITES

18. NOTES: '"MONTHLY TRAFFIC
MINUTES AND SECONDS: ADVISORY: SOME WEBSITES

DOES NOT REPRESENT UNIQUE Y
FEATURED IN THIS RANKING MAY CONTAIN ADULY
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Age

64,000
n-24 25 34 15-44 & 4 He (5

Gender

36.1%
Male
53.2%
Female
10.7%

Top Keywords
Mom n kids Home
Girl dress Furniture
Toddler bodysuit Cabinet
Kid toys Tools
Pregnant fashion Kitchenware
Breast feeding equipment Thermos
Gadgets Beauty and Food
Headphone price Facial massage
Memory card price Taiwanese souvenir
Headphone bluetooth Facial masks
Micro sd card price Taiwanese tea
Sd card price Taiwanese snacks

Gender

49.6% (19.5K)
Male

49.3% (19.4K)

Female

Top 5 Audience Profile b

25-35
Mom n kids

39.4K
All Users 100%

25-30
Taiwan lovers

Interests

Age
63%
33%
0% 1% (4
1517 1824 554 3544 4554

20-30 20-30
Taiwan lovers Pet lovers Gadget geeks
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