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Integrated Online and Offline and 
Upgraded Business Opportunities 
in Exhibitions
2021 FOOD TAIPEI MEDGA SHOWS — 
Intelligent and Eco-Friendly X Safe and Efficient 
An Event of Glistening Opportunities

The value of the global food service equipment market is projected to reach 
$50,039 million by 2025, making for a CAGR of 6.4% from 2018 to 2025, 
especially the Asia-Pacific food service equipment market is anticipated to 
grow at the highest CAGR of 8.4%, according to UK’s Allied Market Research. 
Reflecting the ever-booming market, TAIWAN HORECA, the professional 
trade show for the hotel/restaurant/food catering industries, will have more 
booths to display advanced & compelling products/solutions from local 
and abroad exhibitors to lower costs and raise margins for your business.             
More exhibitors and products will be in Taiwan HORECA and its ONLINE 
Hybrid during June 23- July 22, 2021.

To facilitate continuous connections between domestic and international 
buyers and exhibitors, an online exhibition will be launched this year 
simultaneously with the physical exhibition, integrating the images of the 
physical exhibits with a virtual showroom and providing online messaging and 
video conference functions. It also provides integrated marketing and data 
analysis as well as exhibition services with virtual integration to help exhibitors 
go beyond national boundaries, market their products in both domestic 
and overseas markets, and enhance the online/offline digital business 
opportunities in the exhibition.
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Benefits of Online Exhibition
Procurement across the globe beyond national boundaries without 

missing business opportunities

Simultaneous online and offline exhibitions across regions and time zones 

facilitate 24-hour uninterrupted connections with domestic and international 

buyers.

O2O integration marketing and promotion maximize brand exposure

Diverse range of digital marketing and online activities for continuous 

exposure of brands over one month.

New technologies for exhibition venues and futuristic exhibition halls

360-degree product catalog, 720-degree product catalog, and embedded 

videos maximize product display effects.

Rapid communication with buyers through online meetings

Message discussions, meeting reservations, and video conferences provide 

convenient and rapid connections with buyers.

WHY TAIWAN HORECA Online?
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Mar. 22
Application open. 

Review and Process 
Applications.

Apr. 20- Jun. 26
Customize your 

virtual booth

Jun.23- Jul.22
Online  Show 

 GO LIVE!

TAIWAN HORECA Online Schedule

Online Exhibition Four Elements

InsightsMarketing

● Company 
Introduction

●Product Display
●"Digital Corner" in 

the Exhibition

● Exhibitor list 
on Show Guide/ 
Website

● Advertisement on 
Show Guide

● Company & 
Products 
Introduction 
on EDM

● Schedule a 
meeting

● Text Message
● One-on-one text 

message
● Video 

conference

● Interacted 
Visitor list

● Number of 
Scheduled 
Meetings

● Number of 
Messages

Display Network
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TAIWAN HORECA Online
Lobby

Hall Entrances

Booths
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TAIWAN HORECA Online Profile
Show Dates
2021.6.23-7.22 

Organizer
Taipei World Trade Center

Exhibits Categories 
-Food Processing & Preparation Machinery-Beverage Processing & Preparation 
Machinery-Laundry Equipment/Chemical Agents-Bakery Equipment-Hotel & 
Restaurant Catering Equipment & Accessories -Food Packing Machinery-Food 
Industry Disposal & Sanitation Equipment-Refrigeration Equipment-Tableware 
& Kitchenware- Bathroom Products-Electrical Household Appliances-Cleaning 
Tools-Restaurant POS / Ordering System-Laundry Services / Logistics 
Services-Seasonings & Condiments-Foods & Beverages for Restaurant

TAIWAN HORECA -Packages

Online Display

1. Virtual booth (Company name + LOGO)
2. Company Information
3. Product for display x 5 ( text description, Video, 360 degree 

category, 720 degree category)

Value-added 
Services

1. Schedule a meeting
2. Text Message
3. One-on-one text message
4. Video conference

Visitors Insight 
Report

1. Interacted Visitor list (Company name, person name, email, country)
2. Number of Scheduled Meetings
3. Number of Messages
* The above is provided by the organizer *

O2O marketing 
services

1. Exhibitor list on Show Guide
2. Exhibitor list on Website
3. Advertisement on Show Guide
4. Company & Products Introduction on EDM

Price USD 1,200
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Supplementary Options
Item Charge(USD)

1 Pre-show EDM: Banner 100

2 Pre-show EDM: Company & Product Introduction 200

3 Official Website: Banner Ad 500

4 Facebook Post 200

5 Live Tour (For physical show exhibitors) 1,500

6 Online Show Hall Entrance Page Banner 600

7 Video Display  on "Digital Corner" in the Exhibition 350

Online Exhibition Application
1. Registration time: start from March 22, 2021. Fill out the form online: 

Please keep your confirmation email for record.
2. Registration step-by-step:

STEP 1
Visit official website (https://events.taiwantrade.com/HORECA21enl/
Enrollment/Login),  then click on ‘Application Kit’ under the‘Online 
Exhibition’ tab.

STEP 2
Every company is required to login as TAITRA member:
1. Already a member: login with your account.
2. Not a member yet: create new account and then login.

STEP 3
Start filling out the application form.

STEP 4
Complete the form and wait for the review and notification from the 
organizer to conduct the payment.
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Payment Schedule and Withdrawal 
from Participation
1. Upon accepting application, the show organizer will invoice the exhibitor for 

a full amount of rental fee. 
2. The rental fee already paid cannot be refunded, transferred to other shows 

or participant, or credited to later events.
3. Exhibitors who do not complete the payment before the invoice due date 

will have their application cancelled.
4. All extra banking handling charges, if any, is to be borne by applicant. 

Please select received in full amount (OUR) when transferring the payment.

Regulations and Privacy Statement
1. These general regulations (“the Regulations”) are made by Taiwan External 

Trade Development Council (hereinafter referred to as the “Organizer”).
2. The Regulations shall cover the registration forms, exhibition manuals, and 

materials made for an exhibition (hereinafter referred to as the “Exhibition 
Materials”). The Regulations are applicable to exhibitors, joint exhibitors, 
and their branch companies (hereinafter referred to as the “Exhibitors”) of 
the exhibition.

3. After an Exhibitor completes the registration procedure, the Exhibitor is 
deemed to have fully read and understood the Exhibition Materials and 
the Regulations and agree to comply with the Regulations unconditionally. 
Furthermore, the Exhibitors authorize the Organizer to include the 
information (text and pictures) provided by the Exhibitors in the marketing 
materials of the Exhibition.

4. Compliance with or violations of the Regulations regarding the Exhibitors’ 
behaviors during the exhibition period shall be determined, interpreted, and 
implemented by the Organizer. The Exhibitors shall have no objection.

5. The organizer prohibits the participation of competitive exhibitions or 
related exhibition organizers, including subsidiaries or agents of associated 
enterprises. Exhibitors who register under falsified documents or 
impersonate others will be ordered to stop displaying and fees confiscated 
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once found. The exhibitor agrees unconditionally to the organizer setting, 
explaining and executing of the regulation, regardless of whether or not the 
exhibitor has violated the regulation.

6. The Organizer has the right to plan the exhibition area and the booth based 
on the types of the products exhibited, the actual registration results, and 
booth demand. The Organizer also has the right to determine whether to 
accept Exhibitors’ registrations, adjust the exhibition area and the optional 
purchase items based on the nature of the products exhibited and the 
Exhibitors’ past records in the Taiwan Trade Shows, or the domestic or 
foreign promotional activities organized by the Organizer.

7. The Organizer shall send the Exhibition Materials and the Regulations to 
the Exhibitors approximately 90 days before the exhibition and publish 
them on the exhibition website (www.timtos.com.tw) for the Exhibitors to 
access and print the materials. The Exhibitors will have no grounds to 
claim ignorance of and/or violate the Exhibition Materials due to not having 
received the Exhibition Materials or having no access to the Regulations.

8. The Organizer may cancel the Exhibitors’ exhibition qualifications and 
eligibility if the Exhibitors are found to be in any one of the following 
situations by the Organizer, and make no improvement after a request 
for improvement has been made by the Organizer. The Exhibitors shall 
be banned from participating in exhibitions organized by the Organizer 
for at least two years, and all previous exhibition records of the Exhibitors 
and their seniority shall be removed. If the Organizer is sued or deemed 
responsible for any loss or damages, the Exhibitors shall indemnify the 
Organizer for the expenses (including but not limited to the lawsuit and 
legal fees). The Exhibitors shall have no objection.
(1) Use of false documents, information, or any other person’s name to 

participate in the exhibition.
(2) Exhibition items shown on the product catalog provided for registration 

are different from those indicated on the registration forms or from the 
physical objects.

(3) Failure to make full payment of the exhibition fees 10 days before the 
start of the exhibition.

(4) Refusal or withdrawal of authorization for the Organizer to use the 
information provided by the Exhibitors in the marketing materials of the 
Exhibition.
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(5) Booth with incomplete or no information about exhibitor and exhibition 
items.

(6) Sale, display, or advertisement of exhibition items that infringe upon the 
copyright of others.

(7) The exhibition items or the means of displaying them are in violation 
of relevant laws and regulations prescribed in the Civil Code, the 
Consumer Protection Act, the Fair Trade Act, the Commodity Labeling 
Act, the Commodity Inspection Act, and the Act Governing Food Safety 
and Sanitation.

(8) Exhibition items or the means of display them disrupt public order or 
violate codes of decency.

(9) Exhibition items infringe upon the rights of a third party who provides the 
Organizer with supporting documents such as a settlement agreement, 
the written judgment for losing the civil suit, or the written judgment for 
the conviction of criminal charge (whether the judgment is made or not).

(10) The signs and information shown in the Exhibitor’s booth are different 
from the information of the company in Chinese or English as provided 
in the registration form.

(11) The booth(s) are subleased, transferred, or used to host exhibitions 
under the names of companies that are not registered (including 
the names of sponsors, affiliate companies [parent and subsidiary 
companies], a branch company of the original registered company in a 
third region, or subsidiary companies).

(12) Exhibition items are imported from regions restricted by the 
government of Taiwan, or are manufactured, produced, or sold in such 
regions, or are contraband pursuant to the laws of Taiwan.

(13) Exhibition items do not match the theme of the exhibition.
(14) Conducting retail sales in the exhibition online platform.
(15) The music, images, or related information played by the Exhibitors in 

the exhibition platform infringe upon intellectual property rights.
(16) Third parties conduct disturbances or protests in the Exhibitors’ 

booth(s) or inside/outside of the exhibition hall due to private disputes, 
thereby affecting the order or image of the exhibition.

9. The Organizer retains the right to adjust the exhibition date and venue. 
In the event of natural disasters, notifiable infectious diseases, functional 
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failure as a result of hacking and cracking by a third party or other force 
majeure reasons that cause the change of exhibition date or venue, 
the Organizer will refund fees paid by the Exhibitors after deducting the 
incurred costs (including but not limited to payments that have been made 
to contractors and cannot be returned to the Organizer).

10.The Organizer retains the right to cancel the exhibition. In the event of 
natural disasters, notifiable infectious diseases, functional failure as a 
result of hacking and cracking by a third party or other force majeure 
reasons that cause the exhibition to be canceled, the Organizer will refund 
fees paid by the Exhibitors after deducting the incurred costs (including but 
not limited to payments that have been made to contractors and cannot be 
returned to the Organizer).

11.If any Exhibitors would like to drop out of the exhibition due to reasons not 
attributable to the Organizer, any payment made will not be refunded. All 
payments will not be refunded.

12.For matters not stipulated in the Regulations, the Organizer may amend or 
update the Regulations from time to time.

Contact
Ms. Goya Su / Project Manager 
Tel: 886-2-2725-5200 ext. 2662 
E-mail: horeca@taitra.org.tw
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