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Style & Creation in Life

The Giftionery and Culture Creative, Taipei, will be launched in 2021 to stimulate creative energy and cultivate a cultural and creative
atmosphere. A variety of products, including gifts, stationery, housewares, innovative products, and brand licensed products, will be
displayed at this exhibition. In this space featuring experience and imagination, carefully selected items and customized handicrafts
will be exhibited, which incorporate creative design and making capabilities and demonstrate the creativity of diverse gifts from
home and abroad.

Original artistic and cultural style showground

The atmosphere of this year’s exhibition will be presented in an original artistic and cultural style. Popular shades of colors will be
adopted for the overall color design, and the standard booths will be specially designed with new elements. The public facilities with
a strong style will not only enhance the visual penetration but also create a sense of friendliness for the space, to accentuate the
originality and uniqueness of the design items exhibited. In addition, a wealth of activities will be organized to motivate visitors to
make things by hand, and a variety of themes will be adopted to facilitate discussions, allowing visitors to enter a wonderful and
colorful grand event on gifts.

Design Items with International Characteristics

There will be home accessories, daily necessities, travel items, and stationery from various countries, including creative products
that have been patented with international design patents and won design awards, as well as eco-friendly products; such diversified
styles aim to convey creative ideas from different cultures.

Online and Offline Integration

The "online-merge-offline" exhibition will be held simultaneously, at which the images of physical items exhibited are combined with
a virtual display space, to faithfully present the exhibited items to global buyers through multi-functional online services. As such,
business opportunities will be created through online negotiations, and imagination will be stimulated through the online exhibition.
Section of Rising Stars in Taiwan's Cultural and Creative Industry

Taiwanese specialties, scenic spots, architecture, gods, as well as unique animals and plants will be incorporated into postcards,
coasters, electronic products, such as flash drives and portable chargers, even necklaces, earrings, and other accessories, to
convert local elements into physical goods through Taiwan's superb making capabilities, while creating creative and practical gifts
to demonstrate new momentum of Taiwan's cultural and creative industry.

Home Fashion

The elements of simplicity, health, and fashion will be incorporated into the section of housewares, fragrance, and beauty. Design
and creative products will be widely invited to participate in this exhibition to embody a life based on aesthetics, functionality, and
fashion, and avant-garde views and fashionable trends will be adopted to experiment with simple and attractive combinations.
Refreshing Art and Cultural and Creative Garden

Under the themes of new aesthetics, new functions, and new concepts, a cultural and creative garden will be moved into this
exhibition to cultivate an atmosphere of art and culture. Trendy activities such as beer yoga will be held, through which participants
will be inspired for creation by interacting with products, to break through old thinking.

Diverse Buyers and New Business Opportunities Across Different Fields

Buyers from different fields will bring about new business opportunities as they will actively engage in business negotiations with
professional platforms, such as museums, cultural and creative parks, amusement parks, and e-commerce businesses. With this
exhibition's database of professional buyers, procurement departments in major industries will be invited to visit this exhibition and
make purchases. Furthermore, integrated multimedia marketing and advertising campaigns will be launched at home and abroad
to invite like-minded partners in the cultural and creative field to visit this exhibition and make purchases.

Exhibit Areas

Stationery & Printing & Creative Design &

General Gifts Office Supplies Packaging Brand Licensing

Houseware & Souvenir & Overseas
Beauty Care Handicrafts Exhibitors



Diverse and Strategic Marketing Campaigns

Taiwan Overseas

Language | Chinese English and Japanese
Magazines, newspapers, Magazines, advertising based
Print advertising light boxes, TV, and | on directory of exhibitors, and
MRT carriages overseas exhibition booths

LINE, mobile native advertising,
and special reports by
professional media

Web banners on the official
websites of professional media

Electronic - — —
Press releases, email newsletters, exhibition/pre-exhibition

news, and online advertising (Google Display Network, Google
Keyword, gmail, Linkedin, Facebook, Twitter, and Youtube)

Wholesalers, traders, department stores, public companies,
hotels restaurants, amusement parks, museums, e-commerce
Targets | platforms, cultural and creative parks, educational institutions,
government agencies, and other business-to-business target

audiences.
Events s .y
airid Pre-exhibition press conference, procurement negotiation
Activities meetings, cultural and creative salon, and hand-made experience

Interactive Hand-made Workshop and Live Broadcasting
of Exhibition Tour by Internet Famous Mascot
Lively Event Demonstrates Creative Energy




Looking Back on 2019

{"j 2019 Facts oo f« 2019 Events. ...

=

® 8 Associations ©® Procurement meeting

Taiwan Gift & Houseware Exporters Association

Taiwan Association of Stationery Industries

Taiwan Toy & Children's Article Manufacturers Association
Taiwan Bags Association

® Hot Product Launches

o DIY work shop

Ta!wan Glove Manufactures As_somatlon @ Most Popular Products Awards
Taiwan Towel Industry Association
Taiwan Hosiery Manufacturers’ Association @ Seminar on Global Design Trends

Taiwan Watch & Clock Industrial Association . .
and Retail Expansion

@ International Buyers from 5 0countries. ® Pre-Show Press Tour and Show

® 84% of exhibitor satisfaction Press Visit

ﬁl Top 10 Overseas Exhibitors (Country/Area) of 2019 -~

o @ - G @ 00 @

Japan China Republic Hong Kingdom Bhutan Nepal Peru Republic of Bhutan
of Korea Kong of Eswatini Nicaragua

fj Top 10 Overseas Buyers (Country/Area) of 2019 -

Toa 22 3 4em Sa 6@ 7w 84, 9.. 10
@ 0o EQE DI W w

China Japan Malaysia Hong United Singapore Philippine Canada Republic  Vietnam
Kong States of Korea

E] Buyer Choice ................................................................................
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Indicative Exhibition and
Procurement Buyers

® Retailers and Department Stores: Carrefour, PX Mart, Watsons, Poya, President Chain Store Corporation,
Hi-Life, Shin Kong Mitsukoshi, Chungyo Department Store, Hi Mall, Sogo Department Store, Honhui Plaza,
Tsann Kuen, and Testrite Group

® Cultural and creative and educational institutions: Eslite Spectrum, Tsutaya Bookstore, Kinokuniya Bookstore,
Syntrend, Acera, Chimei Museum, National Theater and Concert Hall, Taipei Fine Arts Museum, National Taiwan
University, and National Chengchi University

® Electrical engineering companies: ASUS, MediaTek, Foxconn, Westron, Teco, SECOM, LITE-ON Technology,
Delta, and Compal Electronics

® Medical institutes: National University Hospital, Far Eastern Memorial Hospital, National Cheng Kung University,
Kaohsiung Medical University, Formosa Biomedical Technology, Sinphar Group, and Les Enphants

® Food companies: Ding Tai Fung, Sushi Express, Lian-Hwa Foods, Ve Wong, I-Mei Foods, Vedan, and
Uni-President Corporate

® Financial sectors: Fubon Group, Hua Nan Bank, E.Sun Bank, Ernst & Young, Nan Shan Life Insurance, and
Cathay Life Insurance

® E-commerce companies: Amazon, PC home, books.com.tw, and MobiX Corp.

® Others: Formosa Plastics, Nan Ya Plastics, Ruentex Group, The Lalu, Leofoo Tourism Group, and giftionery and
housewares traders

® Government agencies and public utility companies: Ministry of Culture, Ministry of Economic Affairs, Ministry of

National Defense, Industrial Technology Research Institute, Taiwan Tobacco & Liquor Corporation, Chunghwa
Telecom, Taipei Metro, and Chunghwa Post

Online and offline buyers are also invited by 63 TAITRA overseas offices for exhibition and procurement from
countries such as Germany, Belgium, Austria, the United States, Canada, Japan, Korea, Singapore, Hong Kong,
Indonesia, United Arab Emirates, Turkey, Kazakhstan, Mexico, Brazil, Egypt, and South Africa.

LRGN AT A
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Application Kit

In Conjunction with Taiwan Houseware and Home Décor Show & Taipei Souvenir & Handcraft Show

Show Profile

Show Dates & Hours
9:30 a.m. — 5:30 p.m., April 22 - 25, 2021

Venue
Taipei World Trade Center (TWTC) Exhibition Hall 1

5, Hsin-Yi Road, Sec. 5, Taipei, Taiwan

Co-organizers

Taiwan External Trade Development Council

Taiwan Gift & Houseware Exporters Association

Taiwan Association of Stationery Industries

Taiwan Toy & Children's Article Manufacturers Association

Taiwan Bags Association

Supported organizers

Taiwan Glove Manufactures Association
Taiwan Towel Industry Association
Taiwan Hosiery Manufacturers’ Association

Taiwan Watch & Clock Industrial Association

Move-in & Move-out

April 20 (Tuesday)
Move-in
April 21 (Wednesday)

April 25 (Sunday)
Move-out
April 26 (Monday)

7a.m.-6p.m.

5:30 p.m. —7:30 p.m.

6:00 a.m. — 11:00 a.m.



Exhibits Sectors

General Gifts

Stationery & Office Supplies
Printing & Packaging _—

Creative Design & Brand Licensing

Rising Stars
Houseware & Beauty Care (Taiwan Houseware and Home Décor Show)
Souvenir & Handicraft (Taipei Souvenir & Handcraft Show)

Overseas Exhibitors

Accepted Exhibits Categories and Items

General Gifts Variety Gifts, Christmas Accessories, Gift-wrapping Supplies, Outdoor
Furniture and Supplies, Travel and Leisure Products, 3C Products &

Accessories, Electronic Gifts

Stationery & Office Stationery, Office Supplies, Office Equipment, Writing Equipment, Book &

Supplies Magazine, Assistive Device for Education

Printing & Packaging Image Service, Printing/Packing Design, Equipment & Service

Creative Design & Design Products, Creative Handcrafts, Licensees / Manufacturers, Licensors /
Brand Licensing Brand Owners, Licensing Agents, Professionals / Consultants,
Rising Stars Design or Gift Startups less than 5 years old

Houseware & Beauty =~ Home Textile, Interior Goods, Home Accessories, Kitchenware, Bathroom
Care Accessories, House Decorative Items, Fragrance Products, Masks, Care

Products

Souvenir & Handicraft = Local Specialties ,Food & Beverages, Culinary Goods, Delicacy & Fine Taste

Overseas Exhibitors Exhibitors from overseas
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o

Booth Rental

Raw Space
Booth with Column (9 Sqm) | Booth with Column (6.75 Sqm)
Facing Main Aisle General Booth Facing Main Aisle General Booth
1,730 1,460 1,440 1,210

e Each booth comes with 500 watts (110V) of electric power supply.
e Exhibitor who register before December 31, 2020 will enjoy a 15% off discount.

Shell Scheme Package
Upgrade to Shell Scheme with USD 250 for each booth, you will get:

ONE SHELL SCHEME BOOTH (3MX3M)

Facilities including

i \M Standard partition 300X 300X 250CMH| 1 | Set
= — | Meedle punch carpet (light grey} g | SOM
<] Company name fascia board (white 1 1 pe
board with blue letters) 300 X 30CM
LN Info Desk 100x50x82.5CM/H 11| Pe
SH Folding Chair 3| Pes
| Spotlight 100W 3 | Pes
1| Trash can 1|Pc
TWO SHELL SCHEME BOOTH (6MX3M) TS
M Standard partition 600X 300X 250CMfH| 1 | Set
“H Needle punch carpet (light grey) 18| SQM

o

Company name fascia board (white 2 |p
board with blue letters) 300X 30CM =

N Info Desk 100x50x82.5CM/H 1| Pe
S| Meeting Table 1]Pe
M Folding Chair 6 | Pes
I#| Spotlight 100W 6 | Pcs
U8 Trash can 1|Pc




Participation Information

1.All manufacturers, distributors, traders and organizations in fields related to the manufacture and service
of items listed on the above Exhibits Profile are eligible to participate as exhibitors.

2.The organizer reserves the right to accept or reject any application and to determine the number and
location of booth(s) for each exhibitor.

4.0n-the-spot sales are not allowed.

5.Children under 12 years of age are only allowed to enter the showground on April 25, 2021.

6.The organizer does not act as a sponsor for the exhibitor’s entry visa application.

PAYMENT& SPACE ALLOCATION

1.Upon receiving booth application, the organizer will notify the exhibitor of a payment of non-refundable
deposit of US$500 per booth.

2. After the drawing-for-booth allocation meeting, the organizer will

notify exhibitors of their balance due.

3. All extra banking handling charges, if any, is to be borne by applicant.

4. Space allocation priorities are based on:
(1) Number of booth(s) required.

(2) Receipt time of the application.

CONTACT

Ms. Eve Fan / Project Manager
Tel: 886-2-2725-5200 ext. 2678

E-mail: giftionery@taitra.org.tw
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APPLICATION FORM

Company Name:

Address: Postal code:
Tel: Fax:
E-mail * Website:
Contact Person: L1 Mr. [ Ms. First Name:
Last Name:
@ We require booth(s) (3m x 3m per booth)

@ Booth type (check one): [1 Raw space [1 Shell Scheme

The organizer will confirm exhibitors’ Exhibiting Area by email after the application.

Products to be on display (Please fill in your Product Codes listed in the next page.) :
(M () 3) (4)
(5) (6) ) 8)

Agent or representative in Taiwan, if any:

Name of company:

Address:

Contact Person:

Tel: E-mail:

[0 We have read Application Kit and accepted the Terms and Regulations for Participation and will accord with
any other rules and regulations made by TAITRA in connection with this show.

Signature:

Date:




10.

11.

12.

13.

14.

15.

16.

General Regulations for Taiwan Trade Shows Organized by
Taiwan External Trade Development Council

Revised on April 30, 2020

. These general regulations (“the Regulations”) are made by Taiwan External Trade Development Council (hereinafter referred to

as the “Organizer”).

. The Regulations shall cover the registration forms, exhibition manuals, and materials made for an exhibition (hereinafter referred

to as the “Exhibition Materials”). The Regulations are applicable to exhibitors, joint exhibitors, and their branch companies
(hereinafter referred to as the “Exhibitors”) of the exhibition.

. After an Exhibitor completes the registration procedure, the Exhibitor is deemed to have fully read and understood the Exhibition

Materials and the Regulations and agree to comply with the Regulations unconditionally. Furthermore, the Exhibitors authorize
the Organizer to include the information provided by the Exhibitors in the printed and/or digital Official Directory.

. Compliance with or violations of the Regulations regarding the Exhibitors’ behaviors during the exhibition period shall be

determined, interpreted, and implemented by the Organizer. The Exhibitors shall have no objection.

. The organizer prohibits the participation of competitive exhibitions or related exhibition organizers, including subsidiaries or

agents of associated enterprises. Exhibitors who register under falsified documents or impersonate others will be ordered to stop
displaying and fees confiscated once found.

. The Organizer has the right to plan the exhibition area and the number of booths based on the types of the products exhibited,

the actual registration results, and booth demand. The Organizer also has the right to determine whether to accept Exhibitors’
registrations, adjust the exhibition area and the number of booths based on the nature of the products exhibited and the
Exhibitors’ past records in the Taiwan Trade Shows, or the domestic or foreign promotional activities organized by the Organizer.
In addition to the startup exhibition area, all booths are raw spaces without carpets and partitions. All Exhibitors must set up basic
decorations, including carpets, partitions, and company name boards. Exhibitors may not display without basic decorations.

. The Organizer shall send the Exhibition Materials and the Regulations to the Exhibitors approximately 90 days before the

exhibition and publish them on the exhibition website for the Exhibitors to access and print the materials. The Exhibitors may
not claim not to be bound by the Regulations for not receiving the Exhibition Materials, or are not familiar with the provisions and
explanations of the Exhibition Materials, or for any other reasons whatsoever.

. The Exhibitors shall not take exhibition items into the exhibition hall or remove exhibition items from the exhibition hall during

the exhibition period, from 9:30 am to 17:30 pm daily, except for small and light items that can be carried by a person. Additional

exhibition items may be brought in from 9 am to 9:30 am pm on the first day of the exhibition or from 8:30 am to 9:30 am during

the exhibition period.

Before entering and decorating the booth, the Exhibitors shall fill out and submit the Decoration Affidavit and other related

application documents, as well as apply for water and electricity within the prescribed period. If the Exhibitors’ decorations or

interests are affected as a result of a failure to complete these tasks, the Exhibitors shall bear sole responsibility.

If Exhibitors do not permit exhibition items for photography or video recording by visitors, the Exhibitors shall display “No

Photography” or “No Video Recording” signs in both Chinese and English. However, the Exhibitors shall allow journalists and

contracted photographers with the PRESS badge issued by the Organizer to take photos or videos for promotional purposes.

The Exhibitors shall pick up badges at the area designated by the Organizer when moving in exhibition items, and badges shall

be worn (one badge per exhibitor) during the exhibition period.

Unless otherwise specified within the Regulations, entry of visitors under the age of 12 is not allowed for safety and quality

concerns.

Personnel designated by the Organizer shall be responsible for entrance/exit control during the exhibition period (including

the move-in and move-out). However, the Exhibitors should take care of their exhibition items, decorations, and facilities, and

purchase any necessary insurance and hire security guards for valuable exhibition items. If any items are lost or damaged, the

Organizer shall not be held responsible.

The Exhibitors must obtain all relevant insurances, such as fire insurance, theft insurance, flood insurance, and public liability

insurance (including additional insurance for natural disasters, such as typhoons, earthquakes, floods, heavy rains, or other

natural disasters) from the periods when the exhibition items and decorations are transported to the exhibition hall, to the removal

of the said items from the exhibition hall. The Organizer shall not be responsible for any losses or damage to the said items

during the aforementioned period.

The Organizer may cancel the Exhibitors’ exhibition qualifications and eligibility or stop supplying water and electricity if the

Exhibitors are found to be in any one of the following situations by the Organizer, and make no improvement after a request for

improvement has been made by the Organizer. The Exhibitors shall be banned from participating in exhibitions organized by the

Organizer for at least two years, and all previous exhibition records of the Exhibitors and their seniority shall be removed. If the

Organizer is sued or deemed responsible for any loss or damages, the Exhibitors shall indemnify the Organizer for the expenses

(including but not limited to the lawsuit and legal fees). The Exhibitors shall have no objection.

(1) Use of false documents, information, or any other person’s name to participate in the exhibition.

(2) Exhibition items shown on the product catalog provided for registration are different from those indicated on the registration
forms or from the physical objects.

(3) Failure to make full payment of the exhibition fees 10 days before the start of the exhibition.

(4) Refusal or withdrawal of authorization for the Organizer to use the information provided by the Exhibitors to publish the Official
Directory.

(5) Bringing flammable materials, explosives, or other hazardous or banned substances into the exhibition hall.

(6) The leased booth is barely decorated, has few or no exhibition items, or has no Exhibitors or on-site employees during the
exhibition period.
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(7) Sale, display, or advertisement of exhibition items that infringe upon the copyright of others.

(8) The exhibition items or the means of displaying them are in violation of relevant laws and regulations prescribed in the Civil
Code, the Consumer Protection Act, the Fair Trade Act, the Commodity Labeling Act, the Commodity Inspection Act, and the
Act Governing Food Safety and Sanitation.

(9) Exhibition items or the means of display them disrupt public order or violate codes of decency.

(10) Exhibition items infringe upon the rights of a third party who provides the Organizer with supporting documents such as a
settlement agreement, the written judgment for losing the civil suit, or the written judgment for the conviction of criminal charge
(whether the judgment is made or not).

(11) The signs and decorations shown in the Exhibitor's booth are different from the information of the company in Chinese or
English as provided in the registration form.

(12) The booth(s) are subleased, transferred, or used to host exhibitions under the names of companies that are not registered
(including the names of sponsors, affiliate companies [parent and subsidiary companies], a branch company of the original
registered company in a third region, or subsidiary companies).

(13) Exhibition items are imported from regions restricted by the government of Taiwan, or are manufactured, produced, or sold in
such regions, or are contraband pursuant to the laws of Taiwan.

(14) Exhibition items do not match the theme of the exhibition.

(15) Conducting retail sales in the exhibition hall.

(16) Using raw booths for exhibitions.

(17) Failure to apply to the Organizer in advance to set up a stage or sound system, promotional balloons, or set up structures or
decorations more than 4 meters in height.

(18) Producing noises inside the exhibition hall at 85 decibels or more during the exhibition period.

(19) Affecting neighboring booths or the exhibition due to a lack of pollution disposal equipment prepared by the Exhibitors
to promptly and appropriately dealt with smoke, waste gases, dust, stenches, irritant gases, organic chemical solvent
contaminants, or other pollutants resulting from demonstrating or operating an exhibition item.

(20) The music, images, or related information played by the Exhibitors in public during the exhibition period infringe upon
intellectual property rights.

(21) Displaying, posting, or distributing any promotional items or materials related to the exhibition items in areas other than the
booths, including public facilities, aisles, or columns.

(22) Conducting promotional activities or leaving the company or personal items in public areas.

(23) Third parties conduct disturbances or protests in the Exhibitors’ booth(s) or inside/outside of the exhibition hall due to private
disputes, thereby affecting the order or image of the exhibition.

(24) Causing any injury, death, or financial loss to the Organizer's personnel or a third party during the exhibition period (including
the move-in and move-out) due to improper installation, operation, maintenance, or management of the facilities, objects, and
exhibition items at the booth.

(25) Packing or moving out exhibition items from the exhibition hall in advance or similar behaviors.

(26) Causing fires due to the design and construction of the booth and or improper use of electrical devices.

(27) Leaving exhibition items or personal items in the exhibition hall after the move-out.

17.If the Exhibitors need to set up a stage or sound system, promotional balloons, or set up structures or decorations more than
4 meters in height, the Exhibitors shall apply in advance with the Organizer, and the structures or decorations may only be
set up with approval from the Organizer. (Please refer to related regulations in the Exhibition Manual). Exhibitors who do not
have approval from the Organizer shall immediately remove the structures or decorations once discovered by the Organizer's
personnel, or carry out supplementary application procedures. The Organizer shall not be liable for any compensation.

18. After the end of the exhibition, the Exhibitors shall remove all exhibition items and personal items and clear the booth during
the move-out. The Organizer shall not be responsible for the custody of the exhibition items. In the event that exhibition items
or personal items are found onsite after the move-out, they shall be regarded as waste and removed by the cleaning company
without notice to the exhibitor. The derived expenses shall be borne by the Exhibitor.

19. The Organizer retains the right to adjust the exhibition date and venue. In the event of natural disasters, notifiable infectious
diseases, or other force majeure reasons that cause the change of exhibition date or venue, the Organizer will refund fees paid
by the Exhibitors after deducting the incurred costs (including but not limited to payments that have been made to contractors and
cannot be returned to the Organizer).

20. The Organizer retains the right to cancel the exhibition. In the event of natural disasters, notifiable infectious diseases or other
force majeure reasons that cause the exhibition to be canceled, the Organizer will refund fees paid by the Exhibitors after
deducting the incurred costs (including but not limited to payments that have been made to contractors and cannot be returned to
the Organizer).

21.1f any Exhibitors would like to drop out of the exhibition due to reasons not attributable to the Organizer, any payment made,
including the paid deposits will not be refunded. All payments will not be refunded if Exhibitors decide to drop out of the exhibition
after their booths have been allocated.

22. For matters not stipulated in the Regulations, the Organizer may amend or update the Regulations from time to time.
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Product Code

Product Product Name 5720 Luggages, Leisure & Sports
Code Bags
82 Office & School Supplies 64 Consumer Electronics
8210 Writing & Art Supplies 6410 Mobile Phone & Tablet PC
8220 Binding & Cutting 6420 Camera & Photo
8230 Tapes & Glue Portable Audio, Video &
6430 .
- Accessories

8240 Notebooks & Writing Pads

. ] Home Audio, Video &
8250 Filing & Desk Organizers 6440 Accessories
8260 Printer Consumables 6460 Common Used Accessories
8270 Office Equipment 641005 | Smart Wearable Device
8280 Teaching Resourses 641035 | Handheld Bag & Case
83 Gifts & Crafts 641060 | Mobile Phone Charms
8305 Key Chains i

y 641099 gct:réiggcl)?glse Phone & Tablet PC
8310 Trophies & Flags
8315 Photo & Picture Erames 642050 Digital Photo Frames
8320 Music Box 646035 Power Bank
8395 Money Boxes 646040 Handheld Charger
8330 Greeting Cards 673525 USB Flash Drive
8335 Stickers 84 Packaging, Printing & Advertising
8340 Crafts & Decors 8420 Packaging Bags & Nets
8345 Festive & Party Supplies 8430 Packaging Containers
8350 Candles & Candle Holders 8440 Cosmetics Containers
8355 Religious Items 8450 Packaging Materials
834060 Painting 8460 Printing Materials
57 Luggage, Bags & Cases 8470 Publication
5710 Bags & Wallets 847060 | E-book
8480 Movies & Music
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Houseware Friction, Radio Control & Wind-

7920
up Toys
7810 Household Textiles
__ 7930 Games & Models

7815 Home Storage & Organization

7940 Educational Toys
7820 Sundries

7950 Preschool & Pretend Play
7830 Cookware

_ _ 7960 Balloons & Classic Toys

7835 Cutlery & Kitchen Utensils

7970 Outdoor Toys & Structures
7840 Tableware

7990 Baby Products
7855 Bathroom Products

7995 Pet Products
7870 Umbrellas & Rain Gears

793005 Action Figure
781015 Carpet

793020 Tabletop Game

Bed Sheet, Bed Spread & Pillow

781020 Case 799540 Pet Toy
781050 Towel Others
782045 Garden Supplies 850540 Design Services
77 Furniture 851010 Publishing Services
7710 Living Room Furniture 8525 Education & Training
7720 Dining & Kitchen Room Furniture 8550 Cultural, Creative & Leisure
Services
7730 Bedroom Furniture
855005 Cultural & Creative Services
7740 Outdoor Furniture
855010 Art Performance
7750 Office Furniture
856025 Smart Home
80 Sports
54 Beauty & Personal Care
8005 Sports Gear
5420 Skin Care
8010 Outdoor Sports
5430 Skin Care Tools & Equipment
8025 Water Sports
] - ] 5440 Hair Care & Salon Equipment
8030 Camping & Hiking Equipment
5470 Perfume & Deodorant
79 Toys, Baby & Pet Products
5480 Personal Care
7910 Dolls & Stuffed Toys
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Organizer

- Taipei World Trade Center

Co-organizers

Taiwan External Trade Development Council (TAITRA)
Taiwan Gift & Houseware Exporters Association

Taiwan Association of Stationery Industries

Taiwan Toy & Children’s Article Manufacturers Association
Taiwan Bags Association
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